
       
SOCIAL MEDIA POLICY 
 
LEAD MEMBER: Councillor David Moore, Portfolio Holder 

for Nuclear and Corporate Services (to 
include Democratic Services); 

LEAD OFFICER: Julie Betteridge, Director of Customer 
and Community Services; 

REPORT AUTHOR: Clinton Boyce, Solicitor. 

Summary: Following a request from Council on the 28th June 2016 the social media policy has 
been reviewed by the Overview and Scrutiny Committee.

Recommendation: That Council adopt the Social Media Guidance and Acceptable Use Policy, 
as set out as an appendix to this report.

 
WHAT BENEFITS WILL THESE PROPOSALS BRING TO COPELAND RESIDENTS? 
 
Compliance by members with a Social Media Guidance and Acceptable Use Policy will 
contribute to the Council’s continuing duty to promote and maintain high standards of 
conduct by members as required by section 27(1) of the Localism Act 2011. 

1. INTRODUCTION  
1.1  Section 27(1) of the Localism Act 2011 requires the Council to promote and maintain high 
standards of conduct by members and co-opted members of the Council. In discharging that 
duty a Council must, in particular, adopt a code of conduct. A Council can, in discharging its 
duty to maintain high standards also adopt other policies and documents. 
 
1.2 Council on the 28th June 2016 requested that an earlier draft of the social media policy be 
reviewed by the Overview and Scrutiny Committee. A Task and Finish Group, comprising of 
Councillors Ray Gill, Keith Hitchen, Anne Bradshaw, Jeanette Forster and Brian O’Kane was 
established by that Committee on the 9th August 2016 to undertake the review. The review 
was concluded on the 11th November 2016. A draft policy was subsequently approved by the 
Committee which now recommends adoption of a policy to the Executive and Council. 

2. SOCIAL MEDIA GUIDANCE AND ACCEPTABLE USE POLICY 
 
2.1 The proposed Social Media Guidance and Acceptable Use Policy (‘the Policy’) is attached 
as an appendix to this report. The Policy seeks to regulate the use of social media sites by 
members and employees when representing the Council in the public domain. It seeks to 
achieve a consistent and corporate approach to the use of social media, to ensure that 



information remains secure and is not compromised by social media and to ensure that the 
Council’s reputation is not damaged. The Policy applies to a variety of social media including 
the areas which have caused the most difficulties for code of conduct matters namely 
Facebook and twitter as well as MySpace, You Tube, Flickr, etc. 
 
2.2 The Policy includes an appendix A which sets out the guiding principles and actions that all 
councillors and employees must follow to ensure acceptable use.  These guiding principles 
reflect the Nolan principles and those set out in section 28(1) of the Localism Act 2011, 
namely selflessness, integrity, objectivity, accountability, openness, honesty and leadership. 
Social media conversations by members should be respectful, be credible and consistent, be 
honest about who you are, be responsive and be confident.  
 
2.3 The safest rule is that members should remain professional at all times when using social 
media. Strictly the code of conduct only applies when a person is acting as a member. This 
question however soon becomes clouded particularly when ward Facebook pages are used. 
The safest course of action for members is to be respectful and professional at all times when 
using social media.  
 
2.4 The Policy sets out how infringements of the Policy will be dealt with, largely as a breach 
of the code of conduct.  
 
3. CONCLUSION 
 
 To promote and maintain high standards of conduct Council is asked to adopt the attached 
Policy.
 
4. STATUTORY OFFICER COMMENTS  
 
4.1 The Monitoring Officer’s comments are: A number of pending code of conduct complaints 
relate to social media. Some of these will be referred to, and considered by the Audit and 
Governance Committee as specific complaints shortly.  
 
4.2 The Section 151 Officer’s comments are: No financial issues arise directly from this report. 
Investigation of code of conduct complaints has a cost, through external investigators and in-
house staff time. Anything which promotes higher standards must be welcomed if it 
contributes to reducing that cost. 
 
4.3 EIA Comments: No issues arise directly from the report.  
 
4.4 Policy Framework: The Policy will sit alongside the adopted code of conduct. 
 
4.5 Other consultee comments, if any: None.  



5. RESOURCE REQUIREMENTS 
 
 None. 
 
6. HOW WILL THE PROPOSALS BE PROJECT MANAGED AND HOW ARE THE RISKS  
GOING TO BE MANAGED? 
 
 Not applicable. 
 
7. WHAT MEASURABLE OUTCOMES OR OUTPUTS WILL ARISE FROM THIS REPORT? 
 
 Improved standards of conduct. 
 
List of Appendices: 
 
Appendix - Social Media Guidance and Acceptable Use Policy 
 
List of Background Documents: 
 
As appendix. 


